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MIAS FASHION MFG Co., Inc.
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MFM KOREA Co., Ltd.

USD 3,500,000
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125,000 sq.ft. (3,512°8)

, Santa Fe Springs, CA

12623 Cisneros Lane
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Giant Merchandising S.A. de C.V.

Ol E 2007
CH = F T) GIANT (MIAS FASHION)
CH E& O] A} Peter D. Ahn

GIANT MERCHANDISING. S.A.DEC.V.
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04 = 180,000 sq.ft. (5,058%%)
MMSE  2X(500000pcs/8) X Z2IE(2,000,000pcs/E)
= 2 Blvd. Cucapah 19657, Parque Industrial El Lago, Tijuana, B.C.

Giant 32 271 g4t

https://www.youtube.com/watch?v=2b7Z7sTPoGE
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Aero OpCo to join forces with Nautica t
over 1.2 billion dollars in revenue

FashionUnited | Friday, 23 March 2018

Aero OpCo LLC just announced its new partnership with the brand Nautic

0 gain Aero Opco LLC

4

a. As the operating

partner for Aéropostale, the company just confirmed that Authentic Brands Group, LLC (ABG) N AU T | CA

has signed an agreement to purchase the Nautica brand from VF Corporation.

Currently, Aero OpCo manages operations for the Aéropostale brand. Currently, Aéropostale is A E R n P u s .Il A I_ E

a multichannel retailer with more than 500 locations in the U.S. and also has a steadily

growing online business, Now combining efforts with Nautica, Aero OpCo
operations for over 580 retail locations. The company will also control a v
with thousands of points of sale in the country as well as both ecommerce
to a press release by the company, the operation is expected to generate r¢
1.2 hillion dollars in North America.

"Building on our success with Aéropostale, we are excited to be partnerin
maximize the potential of the Nautica business,” Marc Miller, chief execut

OpCo, said in a press statement. " Nautica is an iconic American lifestyle H

will be in charge of

holesale business

Aero OpCo To Partner With ABG

. . AERO OrC
On Nautica Brand Operations Fro e

NEWS PROVIDED BY SHARE THIS ARTICLE

o 0000000
Mar 20, 2018, 07:30 ET

( N

ABGZ} 2155} AeroOpco”}

25t El Nautica Brand2t £H&

S0, MFM2 ™EfN THE L 2 A 9|

NEW YORK, March 20, 2018 /PRNewswire/ -- Aero OpCo LLC, the operating partner for Aéropostale®, today announced
that Authentic Brands Group, LLC (ABG) which has signed a definitive agreement to purchase the Nautica® brand from

VF Corporation, has appointed the company as the core licensee and operating partner for Nautica.

“Building on our success with Aéropostale, we are excited to be partnering with ABG to maximize the potential of the
Nautica business,” said Marc Miller, CEO of Aero OpCo. "Nautica is an iconic American lifestyle brand, with significant
global presence and customer reach. This partnership marks the next phase in Aero OpCo's growth as it will leverage the
company's product development, sourcing, retail and ecommerce expertise, while further strengthening our capabilities

in multichannel distribution. We look forward to integrating Nautica into our operations.”

Aero OpCo currently manages operations for the Aéropostale brand, a profitable multichannel retailer with over 500
locations in the U.S,, as well as a growing ecommerce business. Combined with the Nautica business, Aero OpCo will
operate over 580 retail locations, a strong wholesale business with thousands of points of sale in the US,, and the
ecommerce platforms for both brands. The full operation is expected to generate revenues in excess of $1.2 billion in

North America.
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6,562 7,646 30,600 35,101
7.7% 10.8% 19.0% 19.0%
3,101 2,490 7,408 9,237
3.7% 3.5% 4.6% 5.0%
3,181 2,547 7,775 9,640
3.7% 3.6% 4.8% 5.2%
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